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Creative industries Regional and Sub-Regional Evidence Priorities Briefing 
 
The existing economic estimates of the creative industries do not reflect the need for 
regional data and there is a clear aspiration to review these in light of the Creative 
Economy Programme (CEP). Through CEP and work undertaken by Frontier Economics 
a methodology for analysing the creative industries is now available which once 
operational could provide the robust regional and sub-regional data needed. This 
method also has the potential to form the basis of an official classification supported by 
Office of National Statistics (ONS). This paper outlines the drivers for regional data the 
proposed method and ways forward.  
 

DCMS’s Economic Estimates  
 
In current national economic estimates of the creative industries, the definition of the 
Creative Industries is based on a mapping two mapping exercises. These mapping 
exercises were undertaken in 1998 and 2001, the later of became known as the Data 
Evidence Toolkit (DET). This method of analysis works on UK Standard Industrial 
Classification (SIC) and Standard Occupational Classification (SOC) using the Annual 
Business Inquiry (ABI) at a SIC code 4-digit level. The DET defines the creative 
industries in terms of 43 Standard Industrial Classification (SIC) codes (at 4-digit level).  
 
However, the structure of these classifications means that for 19 SICs, identification of 
Creative Industries within wider industrial codes is required in order to produce the 
estimates. In order to avoid measuring creative industries and non-creative industries 
activities combined, it has been necessary to take a proportion of these wider 19 codes, 
to represent only Creative Industries parts within them. For a further explanation of the 
proportions of codes applied in the 4-digit SIC code method see Appendix.1.  
 
In addition to the national economic estimates this methodology has been applied in 
studies within the regions such as the work undertaken by Burns Owens Partnership 
BOP in the East Midlands. This method is based on ABI data which is a sample survey 
designed to produce robust outputs at a national and regional level. These surveys are 
designed to be reflective of the population at these geographies. Utilising outputs of 
these surveys at a lower geography (i.e sub regionally) therefore become less 
statistically robust and the data is difficult to interpret and use. A review of this method 
as part of the CEP has been considered and it is seen as crucial to ensure that the need 
for regionally and sub-regionally robust economic data regarding the creative industries 
is considered and informs this process.  
 

The regional context   
 
In the East Midlands, the creative industries are not a priority sector in the Regional 
Economic Strategy (RES). The current RES defines the industrial structure of the East 
Midlands using an econometric Scenario Impact Model (SIM) and identifies four priority 
sectors. These are determined from a list of 30 and ranked against key criteria set out in 
Appendix.2. The list of 30 sectors is derived using ONS SIC codes at the 2-digit level, 
creative industries do not feature on this initial list of 30 sectors because they can only 
be identified at the SIC code 4 or 5-digit level. Industrial structures and sectors are 
evolving and an approved classification of the Creative Industries supported by ONS 
would not provide a guarantee of prioritization but would make it easier for the creative 
industries to be adequately reflected in regional evidence bases.   
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The Creative Economy Programme methodology review 
 
Methodological developments undertaken as part of the CEP evidence strand offer a 
solution to the need for regional and sub-regional data on the creative industries. The 
CEP led to a new methodology devised by Frontier Economics based on accessing and 
analysing the Inter Department Business Register (IDBR). ONS are responsible for the 
IDBR and use it as a sampling frame for their ABI and LFS sample surveys. Due to 
issues with disclosure of information regarding individual businesses, access to it is 
restricted to ONS staff or those working under licence to government departments.  
 
This approach of interrogating the IDBR is at a 5 digit level and allows for the 
identification of individual creative businesses which can be geographically located. 
Outputs can then be created down to the smallest geography. Using this method it is 
also possible to show turnover, survival rates, employees and amalgamations. Outputs 
could be derived from this method at a regional and sub-regional level and be 
comparable across regions. The more sophisticated understanding of the sector IDBR 
analysis could provide would be invaluable in informing policy. Historical analysis could 
also be undertaken to monitor trends over time. One weakness of this methodology is 
the difficulty it presents in calculating GVA (see Appendix.4 for a full overview of 
Creative Industries GVA). This is an area which ONS and DCMS would need to give 
further exploration. For a full overview of the IDBR analysis approach see Appendix.3.  
 

Potential ways forward 
 
The East Midlands Cultural Observatory and ONS’s regional statistician in the East 
Midlands have undertaken an analysis of the region’s creative industries using both the 
4-digit economic estimates methodology and the new IDBR 5-digit approach developed 
through CEP. This analysis has included reviewing how the new IDBR method 
compares to earlier methods such as the economic estimates 4-digit SIC code method.  
 
Prior to DCMS proposing a classification to ONS nationally based on the new IDBR 5-
digit method it is crucial that further analytical work is undertaken within the regions. This 
is necessary to ensure that the IDBR 5-digit methodology is suitable and that the outputs 
are reasonably comparable to current estimates of the creative industries as used by 
each regional development agency currently. Where other datasets are available these 
can be used to provide comparisons to the IDBR 5-digit SIC method and to identify any 
discrepancies. The ONS regional statisticians are well positioned to respond to this need 
to undertake analytical work but it is recommended that the East Midlands regional ONS 
statistician undertakes the initial pilot analysis. This data would then be provided to each 
RDA creative industries leads for verification and consultation.  
 
Once agreement is reached on an IDBR 5-digit SIC analysis definition, standard outputs 
could be created if an official classification for the creative industries was achieved. To 
achieve an official classification for the Creative Industries DCMS would need to put 
forward a definition supported by the sector though the pilot analysis to ONS. In a similar 
way to Tourism, it would then be possible for ONS to produce standard outputs for the 
sector.  To tackle further statistical and data issues relating to the creative industries a 
dedicated analysis unit could be established. ONS have already initiated a similar model 
in the ‘English Tourism Intelligence Partnership’ supported by the RDA’s. Such an 
approach would allow for further consideration of GVA calculations, SIC code structures 
and address the issue of freelancers in the creative industries sector.  
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Appendix 1: Proportions of 4-Digit SIC method  
 
The current approach clearly defines some industries such as advertising and radio and 
television. In these cases a 4-digit code can be used to represent the Creative Industry 
without the need to apply a percentage to the code. In contrast, some industries are 
much harder to define. In these cases small percentages of the 4-digit SIC code are 
taken to represent that part of the code which refers to the Creative Industries. For 
example, for Designer Fashion 0.5% of nine clothing manufacturing codes are taken to 
represent the industry. 
 

Creative Industry SIC code  Proportion 
of code 

Advertising Advertising (74.40)  100% 

Architecture Architecture and engineering activities and related 
technical consultancy (74.20)  

25% 

Art & Antiques  Other retail sale in specialised stores (52.48); Retail sale 
of second-hand goods in stores (52.50) 

5% 

Crafts None none 

Design None none 

Designer fashion Clothing manufacture (9 codes) 0.5% 

Video, film and 
photography 

Reproduction of video recording (22.32); Photographic 
activities (74.81); Motion picture and video production, 
distribution and projection (92.11 to 92.13).  

25% 

Music and the 
visual and 
performing arts  

Publishing of sound recordings (22.14); Reproduction of 
sound recording (22.31); Artistic and literary creation and 
interpretation (92.31); Operation of arts facilities (92.32); 
Other entertainment (92.34).  

25%-50% 

Publishing Publishing of books, newspapers, journals & periodicals 
(22.12 & 22.13); other publishing (22.15); news agency 
activities (92.40).  

0%-50% 

Software and 
computer games 

Reproduction of computer media (22.33)  25% 

Radio and TV Radio and television activities (92.20) 100%  

 
The current approach also does not allow some industries to be defined separately. 
This is a particular problem for the software and computer games industries who 
collectively account for over one-third of total Creative Industry Gross Value Added 
(GVA). In some cases, a Creative Industry cannot be defined at all. This is the case for 
the Crafts and the Design industries. 
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Appendix 2: Criteria for Priority Sector Support, East Midlands Regional 
Economic Strategy  
 
During that consultation process a number of criteria were used to determine candidate 
sectors for support during the lifetime of the new RES and this sub-section summarises 
the results of that exercise before providing a more detailed analysis of the sectors 
selected for support from the new RES. The criteria used were:  
 

1. The proportion of the East Midlands economy accounted for by each sector; 
2. The output location quotient for each sector, so that concentration as well as 

scale is accounted for in the analysis; 
3. The proportion of total full-time equivalent (FTE) employment in the East 

Midlands that is accounted for by each sector; 
4. The FTE employment location quotient for each sector, again accounting for 

concentration as well as scale; 
5. Levels of productivity per FTE worker in the East Midlands, relative to the UK. 

This is a measure of regional comparative advantage; 
6. Forecast output growth for the period 2004-14; 
7. Forecast FTE employment growth for the period 2004-14; 
8. Forecast productivity growth for the period 2004-14; 
9. The number of large employers (those with 200+ employees) in the East 

Midlands. This is an attempt to capture the strategic significance of each sector in 
the region; 

10. Annual average gross full-time earnings for each sector in the region, which is an 
attempt to capture the quality of employment in each sector. 

 
The top five sectors identified using this method were the manufacture of Transport 
Equipment, the manufacture of Food & Drink, Business Services, Construction and 
Health. Following consultation on the RES it was proposed that Business Services 
should not be considered for priority support as it is too disparate a sector to formulate 
targeted policy intervention to address market failure. It was also decided that the 
definition of health should include not only care but the manufacture of medical 
instruments and equipment and the manufacture of pharmaceuticals.  
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Appendix 3: The CEP supply chain approach - IDBR 5-digit SIC method  
 
ONS, Inter-Departmental Business Register (IDBR) 
 
The IDBR is the comprehensive list of UK businesses that is used by government for 
statistical purposes. The IDBR covers nearly 99% of economic activity in the UK. It 
includes information from VAT registrations and Pay As You Earn taxation scheme 
(PAYE), as well as other sources. The IDBR is used as a sampling frame for the Annual 
Business Enquiry surveys. The information covered by the database for each firm 
includes their:  
 

- Date of starting up and closing down (if they have closed) 
- Standard Industrial Classification  
- Turnover  
- Employment 
- Country of ownership (where applicable)  
- Legal status (e.g company of public corporation) 
- Enterprise group (a marker that links business units that form part of the same 

larger enterprise)  
 
There is the potential in undertaking analysis of the IDBR to confuse enterprises and 
local units. This potentially means that the economic contribution of creative business 
units could be allocated to the enterprises (head offices) rather than to the local units.  
 

The method  
 
A closer examination of the 5 digit SIC codes has led to a generic supply chain for the 
creative industries being developed.  Using a supply chain approach allows policy 
makers to have a more nuanced and transparent understanding of what are the most 
creative parts of an industry and which include the more replicable activities.   
 
Therefore, the supply chain which has been developed separates each sector out into 
different layers which represent different stages of the creative process within each sub-
sector in the creative industries, with layer 1 containing the most creative element within 
each sector.  Existing SIC codes as used in the bulletin series have been mapped to 
each layer and others not previously utilised have also been included where seen as 
appropriate. Only ‘whole’ codes have been used with no proportions taken. More detail 
about the layers is given below: 
 
Layer one represents potentially the most creative activities which lie at the top of each 
supply chain. These include activities such as composition for the Music industry, 
programming for the Computer Games industry and writing for the Publishing industry.  
  
Layer two represents those activities which directly support layer one activities in the 
supply chain, including, for example, activities such as casting for the Performing Arts 
industry.   
 
Layer three includes activities such as the manufacture of the hardware which directly 
supports the creative process – for example, the manufacture of television cameras and 
other hardware directly used in creating television programmes.  
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Layer four includes, for example the manufacture and wholesale of raw materials and 
also the manufacture of hardware that is used in the consumption of Creative Industry 
products such as arcade machines for the Computer Games industry. 
 
Layer five represents what is potentially the least creative activity in a creative industry.  
In many cases layer five activities include retail to the final consumer of a product such 
as the sale of DVD players for the music industry, and games consoles for the computer 
games industry.     
 
In principle this type of approach allows us to examine which parts of the supply chain 
are most valuable.  It will also help us understand how products get to market, the types 
of resources used and the structure of the industry.  The level of creativity declines as 
you move from layer one to five and this approach does not propose that it all should be 
within the definition of the creative industries.  It should, however, stimulate thought 
about where the boundaries of the creative industries are and how they interact with the 
wider economy. The layers are represented by the Figure 1 below. 
 

Figure 1: A generic supply chain for the creative industries: 

 
 
 
Using data from the IDBR it is possible to show how much of a sector’s turnover and 
employment is accounted for by each layer.  Further breakdown is possible by size of 
firm and whether a firm is UK or foreign owned.   
 
The full list of SIC codes included in the 5-digit level definition are contained in the 
accompanying document or in Annexe 2 of the Frontier Economics report, Firm Level 
Growth in the Creative Industries, published by the DCMS in August 2007.  
 
 

LAYER 1 ACTIVITIES:  

Publishing 

Commissionin
g 

Financing 

Casting 

Adaptation of layer 1 outputs 

Exhibition organisers 

LAYER 3 
Agents for layer 1 

Manufacture of hardware and raw materials used in layer 1 

LAYER 4 

Consumer retail of Creative product 

Manufacture of hardware and raw materials used in layer 2 and layer 
3 

Sales of hardware to layer 
1 

LAYER 5 

LAYER 2 

Retail of complementary products (e.g. televisions) to consumers 

Performing Writing 

Acting 

Programming 

Composition 

Filming 
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Appendix 4: GVA  
 

Standard calculations of gross value added (GVA) represent the amount that individual 
businesses, industries or sectors contribute to the economy. Broadly, this is measured 
by the income generated by the business, industry or sector less their intermediate 
consumption of goods and services used up in order to produce their output. GVA 
consists of labour costs (e.g. wages and salaries) and an operating surplus (or loss). 
The latter is a good approximation to profits. The cost of capital investment, financial 
charges and dividends to shareholders are met from the operating surplus. This 
standard method of calculating GVA is required by the European Commission. The 
inputs into standard GVA calculations include data from Annual Business Enquiry 1 (ABI 
I), Annual Business Enquiry 2 (ABI II) and Labour Force Survey data (LFS).  

Calculating GVA for the creative industries is more problematic than this standard 
method, as it is solely based on queries run on the Annual Business Inquiry (ABI). Data 
collected and published using this method through the ONS ABI are used to produce an 
approximate estimate of GVA at basic prices. This measure is approximate because it 
does not allow fully for certain types of National Accounts concepts/issues such as 
taxes, subsidies or income earned-in-kind, which are taken into account in the regional 
GVA figures calculated using standard methods. This creative industries common 
method is solely based on only ABI data, which is only one input into the standard GVA 
calculations for other sectors.  

Consequently, GVA statistics for the creative industries should not be compared to those 
calculated using standard methods, as it is not possible to make a direct comparison.  

 
 



Creative Industries - Time line for work  
The following sets out the time scales for the proposed work investigating creative 
using the IDBR. 
 

Context 
The work has been proposed to be carried out considering the 5 digit sic (standard 
industrial classification) considered by Frontier Economics for the Department of 
Culture, Media and Sports (DCMS) as part of their “Creative Britain” strategy. 
 

Reason for the work 
The work undertaken here is to provide a more detailed picture of the information that 
is present on the IDBR.  The work doesn’t consider if the sic codes used are the most 
appropriate. 
 
The ONS Regional Statisticians in the East Midlands are well placed to take forward 
the analysis of the IDBR and the following stages of work. 

Stages of work 
Stages to be considered 
In order to make best use of resources and time it is suggested that the following 
stages need to be performed to allow for a better understanding of the 5 digit 
approach and how it compares to other analysis within the regions. 
 
Accessing and interpreting data from the IDBR for the East Midlands Region 
Data have been collected and downloaded from the IDBR for the East Midlands 
Region.  This includes information on 
 

• Number of local units that are creative 

• Numbers of creative local units within rural and urban areas, (OA) level 

• Number of employee’s within creative local units 

• Number of enterprises that are creative 

• Average size of creative local units 

• Numbers of creative enterprises within rural and urban areas (OA) level 

• Regional Turnover for creative enterprises 

• Regional Turnover per employee 
 
All compared to all other industries outside of the 5 digit sic code classification 
 
This will be a basic analysis for MKSM and the East Midlands that can be used to 
compare with other analysis within the region 
 
Time scale – Completed by 21st May 2008 
Next steps – Dissemination structure of outputs and findings to other regional 
colleagues for feedback and comments. 
 



Set of template for analysis. 
Following the feedback received on the basic analysis for the East Midlands Region 
generate similar analysis for the remaining Government Office Regions.  So that 
Regions’ can use this to compare information and understand what the IDBR 
information means.  
 
Feedback needed by – 4th June 2008 
Time scale – Completed by 18th June 2008 
Next steps – Create a single template for analysis that is beneficial to all regions 
 
Other Regions’ Analysis 
Create analysis for each of the remaining regions so that comparisons to other 
regional analysis can be done.  Details of comparisons can then be gathered 
centrally to understand both the benefits and limitations of the IDBR analysis.   
Time scale – Completed by 30th June 2008  
 
Next steps – Dissemination structure of outputs and findings to other regional 
colleagues for feedback and comments. 
 
Next steps 
Make recommendations about the usefulness of the IDBR outputs and what the next 
steps should be 
 
Time scale – Completed by 18th July 2008 
Next steps – Dissemination of findings and recommendations. 
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Creative Industries in the Regions 

An analysisi of data from the Inter Departmental Business Register 
 

 

Background 
 
This analysis is of local unitii data from the Inter Departmental Business Register (IDBR) and 
uses the five digit Standard Industry Codes (SIC) for the creative industries as used by 
Frontier Economics for the Department of Culture Media and Sportiii.  The IDBR contains all 
businesses that are either registered for VAT or operate PAYE.  While the IDBR currently 
excludes some businesses, these businesses do not make any contribution to economic 
measures such as GVA. 
 
The SIC codesiv and their descriptions are shown in the table below. 
 

36509 Manufacture of other games and toys not elsewhere classified                                                                                                     

7221 Publishing of software 

7222 Other software consultancy and supply 

74201 Architectural activities                                                                                                                                         

74202 Urban planning and landscape architectural activities                                                                                                             

74205 Engineering design activities for industrial process and production                                                                                              

74402 Planning creation and placement of advertising activities                                                                                                       

74813 Other specialist photography                                                                                                                                     

74819 Other photographic activities not elsewhere classified                                                                                                           

74872 Speciality design activities                                                                                                                                     

9240 News agency activities  

92111 Motion picture production on film or video tape                                                                                                                  

92119 Other motion picture and video production activities                                                                                                             

92201 Radio activities                                                                                                                                                 

92202 Television activities                                                                                                                                            

92311 Live theatrical presentations                                                                                                                                    

92319 Other artistic and literary creation and interpretation                                                                                                          
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Resultsv 

There is considerable variation in the number of local units in each of these categories as 
can be seen.  Overall the numbers are dominated by ‘7222: Other software consultancy and 
supply’ which accounts for over 55 per cent of local units in the creative categories in 
England and has regional variation between 42 per cent in London and 66 per cent in the 
North West.  Chart 1 shows the six categories which have the highest proportions of local 
units for England and each region; the other five categories with high percentages of the 
creative categories are ‘92311: Live theatrical presentations’, ‘92202: Television activities’, 
‘74202: Urban planning and landscape architectural activities’, ‘74205: Engineering design 
activities for industrial process and production’, ‘92201: Radio activities’ and ‘92111: Motion 
picture production on film or video tape’.   These account for a further 34.2 per cent of local 
units in the creative categories in England and between 24 per cent (North West) and 48 per 
cent (London) in the regions. 
 

Chart 1 

Percentage of total creative industry local units in each of the highest six 

SIC categories: 2007
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92201 Radio act ivit ies                                                                                                                                                

74205 Engineering design act ivit ies for industrial process and production                                                                                             

74202 Urban planning and landscape archtectural act ivit ies                                                                                                            

92202 Television act ivit ies                                                                                                                                           

92311 Live theatrical presentat ions                                                                                                                                   

7222 Other software consultancy and supply

 
 
 
Chart 2 compares the percentage of all businesses in the creative sector and the percentage 
of all businesses in rural and urban areasvi for all regions and England.  While about five per 
cent of all local units in England are in the creative SIC code categories described above, the 
percentage varies from 3.1 per cent (Yorkshire and the Humber) to 9.1 per cent (London) in 
the regions.  In all regions except the East Midlands the percentage of local units in the 
creative categories in urban areas is higher than the percentage in rural areas.  Chart 3 
shows that the percentage of local units is considerably higher than the percentage of 
employment for all regions and nationally, reflecting the smaller sizes of the local units in the 
creative sector.  The employment in the creative sector local units varies between 1.3 per 
cent (North East) and 4.5 per cent (London) of employment all local units. 
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Chart 2 

 

Chart 3 

 

 

Percentage of all local units in creative categories, by GOR and urban/rural 

location; 2007
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England 
In 2007: 
▪ There were about 116,000 local units designated as creative industries – about 5.3 per 

cent of all local units.   
▪ Of these approximately 80 per cent were in urban areas, a higher percentage than the 

average for all businesses where 75 per cent were in urban areas.  This means that the 
creative industries form 5.6 per cent of local units in urban areas, but only 4.2 per cent in 
rural areas. 

▪ The total number of employees in the local units designated as creative industries was 
around 568,000, 2.4 per cent of all employment in local units in the area. 

▪ Local units designated as creative industries are smaller than the average business with 
employment of 4.9 per local unit compared to 10.5 per local unit for businesses as a 
whole.  This difference is larger in urban areas, 5.3 compared to 11.9. 

 
In England between 2005 and 2007 there was an increase of 7.7 per cent in local units 
designated as creative industries. 

North East 
In 2007: 
▪ There were about 2,400 local units designated as creative industries – about 3.1 per cent 

of all local units.   
▪ Of these approximately 79 per cent were in urban areas, a higher percentage than the 

average for all businesses where 76 per cent were in urban areas.  This means that the 
creative industries form 3.3 per cent of local units in urban areas, but only 2.7 per cent in 
rural areas. 

▪ The total number of employees in the local units designated as creative industries was 
around 13,300, 1.3 per cent of all employment in local units in the area. 

▪ Local units designated as creative industries are smaller than the average business with 
employment of 5.5 per local unit compared to 13.7 per local unit for businesses as a 
whole.  This difference is larger in urban areas, 5.8 compared to 15.2. 

 
In North East between 2005 and 2007 there was an increase of 14.6 per cent in local units 
designated as creative industries. 

North West 
In 2007: 
▪ There were about 10,900 local units designated as creative industries – about 4.1 per 

cent of all local units.   
▪ Of these approximately 82 per cent were in urban areas, a higher percentage than the 

average for all businesses where 81 per cent were in urban areas.  This means that the 
creative industries form 4.2 per cent of local units in urban areas, but 3.9 per cent in rural 
areas. 

▪ The total number of employees in the local units designated as creative industries was 
around 48,300, 1.6 per cent of all employment in local units in the area. 

▪ Local units designated as creative industries are smaller than the average business with 
employment of 4.4 per local unit compared to 11.5 per local unit for businesses as a 
whole.  This difference is larger in urban areas, 4.7 compared to 12.5. 

 
In the North West between 2005 and 2007 there was an increase of 7.7 per cent in local 
units designated as creative industries. 
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Yorkshire and the Humber 
In 2007: 
▪ There were about 5,900 local units designated as creative industries – about 3.1 per cent 

of all local units.   
▪ Of these approximately 73.3 per cent were in urban areas, a slightly higher percentage 

than the average for all businesses where 72.9 per cent were in urban areas.  This 
means that the creative industries form 3.1 per cent of local units in urban areas, but 3.0 
per cent in rural areas. 

▪ The total number of employees in the local units designated as creative industries was 
around 30,400, 1.3 per cent of all employment in local units in the area. 

▪ Local units designated as creative industries are smaller than the average business with 
employment of 5.2 per local unit compared to 11.9 per local unit for businesses as a 
whole.  This difference is larger in urban areas, 5.8 compared to 13.9. 

 
In Yorkshire and the Humber between 2005 and 2007 there was an increase of 6.9 per cent 
in local units designated as creative industries. 

East Midlands 
In 2007: 
▪ There were about 6,000 local units designated as creative industries – about 3.4 per cent 

of all local units.   
▪ Of these approximately 62 per cent were in urban areas, a slightly lower percentage than 

the average for all businesses where 63 per cent were in urban areas.  This means that 
the creative industries form 3.3 per cent of local units in urban areas, but 3.5 per cent in 
rural areas. 

▪ The total number of employees in the local units designated as creative industries was 
around 33,500, 1.8 per cent of all employment in local units in the area. 

▪ Local units designated as creative industries are smaller than the average business with 
employment of 5.6 per local unit compared to 10.7 per local unit for businesses as a 
whole.  This difference is larger in urban areas, 6.8 compared to 12.9. 

 
In the East Midlands between 2005 and 2007 there was an increase of 10.4 per cent in local 
units designated as creative industries. 

West Midlands 
In 2007: 
▪ There were about 7,700 local units designated as creative industries – about 3.6 per cent 

of all local units.   
▪ Of these approximately 74.9 per cent were in urban areas, a slightly higher percentage 

than the average for all businesses where 74.6 per cent were in urban areas.  The total 
number of employees in the local units designated as creative industries was around 
40,600, 1.7 per cent of all employment in local units in the area. 

▪ Local units designated as creative industries are smaller than the average business with 
employment of 5.3 per local unit compared to 11.2 per local unit for businesses as a 
whole.  This difference is larger in urban areas, 5.9 compared to 12.9. 

 
In the West Midlands between 2005 and 2007 there was an increase of 13.6 per cent in local 
units designated as creative industries. 
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East of England 
In 2007: 
▪ There were about 12,600 local units designated as creative industries – about 5.0 per 

cent of all local units.   
▪ Of these approximately 65 per cent were in urban areas, a higher percentage than the 

average for all businesses where 63 per cent were in urban areas.  This means that the 
creative industries form 5.1 per cent of local units in urban areas compared with 4.7 per 
cent in rural areas. 

▪ The total number of employees in the local units designated as creative industries was 
around 50,600, 2.1 per cent of all employment in local units in the area. 

▪ Local units designated as creative industries are smaller than the average business with 
employment of 4.0 per local unit compared to 9.5 per local unit for businesses as a 
whole.  This difference is larger in urban areas, 4.4 compared to 11.4. 

 
In the East of England between 2005 and 2007 there was an increase of 6.0 per cent in local 
units designated as creative industries. 

London 
In 2007: 
▪ There were about 35,300 local units designated as creative industries – about 9.1 per 

cent of all local units.   
▪ The total number of employees in the local units designated as creative industries was 

around 184,900, 4.5 per cent of all employment in local units in the area. 
▪ Local units designated as creative industries are smaller than the average business with 

employment of 5.2 per local unit compared to 10.5 per local unit for businesses as a 
whole.   

 
In London between 2005 and 2007 there was an increase of 6.0 per cent in local units 
designated as creative industries. 

South East 
In 2007: 
▪ There were about 25,600 local units designated as creative industries – about 6.4 per 

cent of all local units.   
▪ Of these approximately 71 per cent were in urban areas, a slightly higher percentage 

than the average for all businesses where 70 per cent were in urban areas.  This means 
that the creative industries form 6.5 per cent of local units in urban areas compared with 
6.2 per cent in rural areas. 

▪ The total number of employees in the local units designated as creative industries was 
around 126,600, 3.4 per cent of all employment in local units in the area. 

▪ Local units designated as creative industries are smaller than the average business with 
employment of 4.9 per local unit compared to 9.5 per local unit for businesses as a 
whole.  This difference in urban areas is 5.5 compared to 10.8. 

 
In the South East between 2005 and 2007 there was an increase of 7.4 per cent in local units 
designated as creative industries. 
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South West 
In 2007: 
▪ There were about 9,600 local units designated as creative industries – about 4.0 per cent 

of all local units.   
▪ Of these approximately 61 per cent were in urban areas, a slightly higher percentage 

than the average for all businesses where 57 per cent were in urban areas.  This means 
that the creative industries form 4.3 per cent of local units in urban areas compared with 
3.5 per cent in rural areas. 

▪ The total number of employees in the local units designated as creative industries was 
around 39,400, 1.7 per cent of all employment in local units in the area. 

▪ Local units designated as creative industries are smaller than the average business with 
employment of 4.1 per local unit compared to 9.5 per local unit for businesses as a 
whole.  This difference in urban areas is 4.9 for creative local units compared to 12.1 for 
all businesses. 

 
In the South West between 2005 and 2007 there was an increase of 10.2 per cent in local 
units designated as creative industries. 
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2007 2007 2007 2007

Local units Employment  Average employment numbers Local unitsLocal units

 Urban Rural Total Urban Rural Total Urban Rural Total Urban Rural Total 2006 2005

England            

Total creative categories 92,300 23,700 116,000 487,200 80,600 567,800 79.6 20.4 100.0 5.3 3.4 4.9 110,200 107,700

Total 1,647,400 557,800 2,205,200 19,578,400 3,631,000 23,209,400 74.7 25.3 100.0 11.9 6.5 10.5 2,147,100 2,106,700

North East    

Total creative categories 1,900 500 2,400 11,100 2,200 13,300 79.2 20.8 100.0 5.8 4.4 5.5 2,200 2,100

Total 58,200 18,300 76,500 887,200 159,300 1,046,500 76.1 23.9 100.0 15.2 8.7 13.7 74,100 72,600

North West    

Total creative categories 8,900 1,900 10,900 42,400 6,000 48,300 82.1 17.9 100.0 4.7 3.1 4.4 10,500 10,100

Total 212,200 50,300 262,600 2,643,700 372,500 3,016,200 80.8 19.2 100.0 12.5 7.4 11.5 255,400 248,500

Yorkshire and the Humber   

Total creative categories 4,300 1,600 5,900 24,900 5,500 30,400 73.3 26.7 100.0 5.8 3.5 5.2 5,700 5,500

Total 140,000 52,100 192,100 1,941,600 350,500 2,292,100 72.9 27.1 100.0 13.9 6.7 11.9 188,200 184,600

East Midlands    

Total creative categories 3,700 2,300 6,000 25,200 8,300 33,500 62.1 37.9 100.0 6.8 3.6 5.6 5,600 5,400

Total 112,600 65,000 177,700 1,457,900 438,700 1,896,600 63.4 36.6 100.0 12.9 6.7 10.7 172,100 168,200

West Midlands    

Total creative categories 5,800 1,900 7,700 33,900 6,700 40,600 74.9 25.1 100.0 5.9 3.5 5.3 7,100 6,800

Total 160,800 54,900 215,700 2,075,500 348,200 2,423,800 74.6 25.4 100.0 12.9 6.3 11.2 210,300 206,000

East of England    

Total creative categories 8,200 4,400 12,600 36,300 14,300 50,600 65.2 34.8 100.0 4.4 3.3 4.0 12,100 11,900

Total 159,300 93,700 253,000 1,816,000 592,700 2,408,800 63.0 37.0 100.0 11.4 6.3 9.5 247,000 242,600

London    

Total creative categories 35,300 .. 35,300 184,900 .. 184,900 99.9 .. 100.0 5.2 .. 5.2 34,000 33,400

Total 387,400 .. 388,400 4,069,800 .. 4,080,600 99.7 .. 100.0 10.5 .. 10.5 379,300 374,400

South East    

Total creative categories 18,200 7,400 25,600 99,500 27,100 126,600 71.2 28.8 100.0 5.5 3.7 4.9 24,200 23,800

Total 279,600 118,300 397,900 3,032,600 731,800 3,764,500 70.3 29.7 100.0 10.8 6.2 9.5 387,000 380,400

South West    

Total creative categories 5,900 3,700 9,600 29,000 10,400 39,400 61.4 38.6 100.0 4.9 2.8 4.1 8,900 8,700

Total 137,200 104,200 241,300 1,654,100 626,400 2,280,500 56.8 43.2 100.0 12.1 6.0 9.5 233,600 229,300

.. Numbers to small to report

Percentages of local units
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Summary of SIC codes; percentage of all local units in each category 

 
England North East North West Yorkshire 

and the 

Humber

East 

Midlands

West 

Midlands

East of 

England

London South East South West

7222 Other software consultancy and supply 55.5 61.9 65.7 57.5 60.5 62.6 60.7 42.4 62.1 55.8

92311 Live theatrical presentations                                                                                                                                   15.4 8.8 7.8 11.3 9.9 9.0 12.7 23.8 12.9 16.0

92202 Television activities                                                                                                                                           4.7 2.9 3.6 3.9 2.6 3.0 3.1 7.7 3.5 3.5

74202 Urban planning and landscape archtectural activities                                                                                                            4.0 5.0 4.9 5.4 5.0 5.1 5.1 2.2 4.3 4.9

74205 Engineering design activities for industrial process and production                                                                                             3.6 7.5 4.0 6.3 5.2 4.3 4.0 1.9 3.4 5.0

92201 Radio activities                                                                                                                                                3.3 1.2 1.9 1.4 1.0 1.5 1.8 6.3 2.3 2.7

92111 Motion picture production on film or video tape                                                                                                                 3.2 2.0 1.7 1.9 1.6 1.6 2.0 5.7 2.5 2.6

Other 10.3 10.5 10.5 12.4 14.1 12.8 10.5 9.9 8.9 9.5  
 
 
 
Percentage in creative categories

2007

Local units Employment  

 Urban Rural Total Urban Rural Total

England 5.6 4.2 5.3 2.5 2.2 2.4

North East 3.3 2.7 3.1 1.3 1.4 1.3

North West 4.2 3.9 4.1 1.6 1.6 1.6

Yorkshire and the Humber 3.1 3.0 3.1 1.3 1.6 1.3

East Midlands 3.3 3.5 3.4 1.7 1.9 1.8

West Midlands 3.6 3.5 3.6 1.6 1.9 1.7

East of England 5.1 4.7 5.0 2.0 2.4 2.1

London 9.1 .. 9.1 4.5 .. 4.5

South East 6.5 6.2 6.4 3.3 3.7 3.4

South West 4.3 3.5 4.0 1.8 1.7 1.7
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i The IDBR data used are not necessarily directly comparable with data published as National 
Statistics, for example in the UK Business Monitor. 
ii The IDBR has two levels of data: enterprises and local units.  Enterprises are the head offices; local 
units are branches of the enterprises.  For small businesses such as sole traders, the enterprise and 
local unit are the same. 
iii DCMS, CEP Evidence publication September 2007 -  Statistical analysis of the Creative Industries 
iv These codes are, generally, those chosen by the business to describe their activities. 
v All data have been rounded to the nearest 100 
vi The Rural and Urban Area Classification 2004 is the result of a project, jointly sponsored by several 

government departments, to create a harmonised classification of both urban and rural areas for 
England and Wales.  The IDBR assigns a local unit to the rural or urban classification of the Output 
Area in which the local unit can be found. 
 



Feedback on ONS Creative Industries regional data 
Alan Freeman, GLA Economics 

Thursday 19 June 2008 

These notes respond to a request for feedback to the outputs, timeline, and template 

from the ONS Regional Creative Industry initiative (Henceforth ‘ONS RCI initiative’) 

We welcome the ONS RCI initiative and its outputs, but have an urgent concern. We 

think it is absolutely essential to provide, first for the East Midlands, and then at every 

subsequent stage, statistics in parallel based both on the new Frontier definition and on 

the basis of the existing DCMS mapping. This is easy to do. If it is done, the initiative 

will be useful and successful. If not, most benefits will not be realised and the project 

will be discredited. For this reason we suggest that data based on the DCMS 

classification should be compiled before any other data is released for consultation or 

scrutiny, and before any further steps are taken to commission further outputs. 

We have raised this several times and are seriously worried to see no proposals to 

address it in the present timeline, and also to see that data based on the DCMS Mapping 

classification do not appear to be available in the East Midlands initial results. This 

accounts for the emphatic tone of this note, which we hope also makes clear our 

enthusiastic support for the initiative as such. 

The reason for our support is that the ONS is filling a series of gaps which no other 

agency can fill. We look forward to a permanent unit for creative industry statistics 

within the ONS, and to satellite accounts at regional level (and hopefully, city and local 

level) as well as national level. We also welcome the use of the IDBR which greatly 

increases the robustness of the data (although attention may be needed to avoid 

headquarters-local plant problems, and to verify some of the self-classifications). We 

have found that the sample frame of data from the ABI and LFS is not big enough to 

provide robust local and sectoral data. 

Thus there are three potential gains from the ONS RCI initiative which should not be 

confused. All can be delivered within the initiative, but if one is missing, the others will 

not be met.  

1) To test an experimental and hitherto untried classification system arising from 

the Creative Economy Programme (henceforth “CEP-Frontier Economics” 

system).   

2) To provide CI statistics at the regional level, such as creative industry employee 

jobs, numbers of units, and GVA. 

3) To improve the robustness of all CI statistics by using the IDBR to provide 

information at the 5-digit SIC level. This would provide a benchmark against 

which to verify statistics produced using ABI and LFS sources. 

The present project, from its description and initial outputs, focuses exclusively on 

objective 1 (classification using the CEP-Frontier system). However, unless data is also 

provided on the basis of the DCMS Mapping system, it is impossible to ascertain 

whether the CEP-Frontier system is an improvement on the DCMS mapping system, 

nor is it possible to ascertain how the new system impacts on any conclusions drawn 

from the old system. The two outputs must be available in parallel in order to compare 

one with the other. 
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Moreover, because of this absence, objective 2 cannot be accomplished. Regional 

statistics have already been compiled, as have statistics from other countries and cities, 

on the basis of the DCMS Mapping classification. If the new statistics do not contain 

data on this basis, they cannot be compared with the existing body of statistics. 

Finally objective 3 cannot be fulfilled, unless the IDBR-based data can be compared 

with existing data produced using the ABI and LFS and the old classification. Of 

course, ONS could supplement the CEP-Frontier data with comparable data compiled 

from the ABI and LFS. But this would be an enormous expenditure of work for an 

objective that could be much more easily realised, by simply releasing statistics in the 

DCMS mapping framework, using the IDBR, so that it can be compared with existing 

statistics that use this framework. 

An additional point is international comparability. DCMS has effectively provided, 

with its 2000 Mapping, a world standard. Statistics are now becoming available, based 

essentially on the DCMS Mapping, for most countries in Europe as well as cities 

including Paris, Berlin and Vienna. Internationally, Hong Kong and Singapore use the 

system and it is likely that Chinese statistics will emulate them. If statistics are not 

provided based on the old system, the enormous advances made in the direction of 

comparability will simply be lost.  

For all these reasons we are alarmed that the old DCMS mapping classification is not 

maintained in the ONS RCI initiative, and hope, especially since it is easy to do, that 

this will be rectified as soon as possible.  

Suggestions on how to proceed to new classification system 

Three classification systems are under consideration 

1) the 1999-2001 mapping system (henceforth ‘DCMS Mapping’ ) 

2) the DCMS Evidence Toolkit (henceforth ‘DET’) 

3) the Frontier economics ‘layers’ scheme (henceforth ‘CEP-Frontier’) 

It is essential to understand that the Frontier system is not the same as the DCMS 

Mapping system, even though it retains the same broad sectors and even though it uses 

all the SIC codes that were included in the DCMS Mapping system. It might be 

thought, wrongly, that it is simply an extension of the DCMS Mapping system because, 

unlike the DET, it retains all the old DCMS ‘sectors’ (Architecture, Advertising, Radio 

and Television, etc).  

However, the CEP-Frontier system, though it retains the old sectors by name, in fact 

redefines them, by adding on what are called ‘layers’. This is not just a subdivision of 

the old sectors but a redefinition. The old DCMS Mapping categories cannot be 

retrieved from CEP-Frontier data. Thus, if only the CEP-Frontier data is released, it 

will invalidate all previous work conducted using the DCMS Mapping and create a 

situation where no geographically or historically-comparable standard exists. This 

would be an enormous backward step. 

This can be seen from the ‘Architecture’ sector. The DCMS mapping defines 

Architecture as sector 7420/1. Frontier defines ‘Layer 1’ as 7420/1 and 7420/2, ‘Layer 

2’ as 74.20/4, ‘Layer 3’ as 74.20/6, 74.15/3. 70.11 and most of 45.2. 

Thus, if the only output from the exercise is an employment total for ‘Layer 1’, ‘Layer 

2’ and ‘Layer 3’, plus perhaps a total for Architecture, then DCMS Mapping cannot be 

recovered from this total and ceases to be available to the public. 
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There are three ways to rectify this. In our opinion the simplest, which should be the 

basis of immediate action, is that the ONS RCI initiative should provide two sets of 

statistics, one based on the CEP-Frontier system and one based on the DCMS Mapping 

system. Since all the primary data is available (in terms of figures for employment and 

GVA for each of the 5-digit SIC codes) this is very easy to do – it simply requires a 

different set of sums. 

A second possibility, worth considering, is for the ONS to make available the data from 

each of the individual 5-digit SIC classifications. Researchers could then compile their 

own a la carte classifications by adding up SIC codes as they chose. 

The problem with the second option is that for reasons of disclosure, job and other 

totals at the regional territorial level, and for individual 5-digit SIC codes, may not 

always be available. 

The third and best option would be to follow the procedures that govern the production 

of census tables. ONS could maintain a central register of ‘non-disclosable’ information 

about SIC codes, but could undertake to provide ‘user-requested tables’ on the basis of 

classifications proposed to it by researchers. As with the census, any table provided for 

one region would automatically be generated for other regions. 

However, whilst this third option is the best, the most immediate problem is the lack of 

ONS RCI data based on the DCMS classification, and we think this absence should be 

addressed first. The danger seems to be, at present, that the DCMS Mapping data is 

seen as a luxury for the future, with all present work going into the CEP-Frontier data. 

The risk of this strategy is that at the most important time when comparability is central 

to adoption – at the pilot and consultation stage of the project – it will lack its most 

essential element, data based on the DCMS classification. 

Timetable 

In terms of time sequence, we suggest the following 

(1) East Midlands data is made available based on the DCMS and CEP-Frontier 

classifications 

(2) Following consultation, the same is provided for all English regions 

(3) Users report back 

(4) Variant classifications are discussed 

(5) CEP-Frontier classification is revised if DCMS think this is required 

(6) Data is made available on the basis of the DCMS Mapping and CEP-Frontier 

classification, nationally and for regions 

(7) If resources permit, ONS establishes procedures for commissioning tables based 

on ‘alternative definitions’ 
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Creative Industry definition - 5-digit SIC code level 

This document sets out the definition of each Creative Industry in terms of its key activities and 
the corresponding 5-digit SIC codes. 

 

ADVERTISING 

Layer SIC Code Description 

Layer One 74.40/2 Planning, creating and putting in 
place advertising campaigns 

Layer Five 74.40/9 A "catch all" code for advertising, 
including handing out free samples 
and aerial advertising 

 74.40/1 Selling or leasing advertising space 
or time 

Table 1: 5-digit SIC code definition of the Advertising industry 

Source: National Statistics and Frontier  

ARCHITECTURE  

Layer SIC Code Description 

Layer One 74.20/1 Architectural design and construction 
supervision 

74.20/2 Urban planning and landscape 
architecture 

Layer Two 74.20/4 Engineering advice and design for 
construction projects 

Layer Three 74.20/6 Scientific consultancy like weather 
and geological surveying 

74.15/3 Construction holding companies and 
head offices 

70.11 Real estate developers 

45.21/1, 45.21/2, 
45.21/3, 45.22, 45.23, 
45.24, 45.25 

All types of construction work, like 
residential buildings, bridges, roads, 
sports facilities, dams and related 
work like laying foundations and 
putting up scaffolding. 
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Layer Four 74.20/3 Quantity surveying 

51.54 Wholesale of hardware, plumbing 
and heating equipment and supplies 

51.53 Wholesale of construction materials 
and sanitary equipment (e.g. toilets 
and sinks) 

51.13 Agents who sell timber and building 
materials 

45.41, 45.42, 45.43, 
45.44, 45.45 

All types of building completion like 
plastering, painting and glazing, 
Floor and wall covering and installing 
swimming pools 

45.31, 45.32, 45.33, 
45.34 

All types of building installation like 
electrical work, insulation work and 
plumbing 

Table 2: 5-digit SIC code definition of the Architecture industry  

Source: National Statistics and Frontier 

ARTS, ANTIQUES AND CRAFTS 

Layer SIC code Description 

Layer Two 74.87/3 Exhibition and fair organisation 

52.50/1, 52.48/6 Retail sale of antiques and retail sale 
in commercial art galleries 

Layer Three 36.63/9 Catch all SIC code for "other 
manufacturing" (potentially some 
craft firms, if they are large enough 
to be covered by the IDBR) 

36.22, 36.61 Manufacture of jewellery and 
dinnerware made of precious metals 
and imitation jewellery 

36.30, 33.50 Making musical instruments and 
watch & clock making 

28.75, 28.61 Making various metal products like 
swords but also ship propellers etc. 
and making cutlery 

27.54, 27.41, 26.82/9 Casting and production of heavy and 
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precious metals and manufacture of 
mineral products 

26.30, 26.25, 26.21, 
26.70 

Making ceramic tiles, pots, jars, 
tableware, statuettes etc. and cutting 
stone for building and ornamental 
use 

17.51/9, 17.51/2, 17.51/1 Carpet and rug making 

Layer Four 51.47/9 A catch all SIC code that includes 
the wholesale of floor coverings but 
also stationary and sportswear etc. 

51.44, 51.47/8 Wholesale of china and of travel and 
fancy goods 

51.47/3, 51.47/4 Wholesale of jewellery and imitation 
jewellery 

Table 3: 5-digit SIC code definition of the Art, Antiques and Crafts industry 

Source: National Statistics and Frontier  

 

DESIGN 

Layer SIC code Description 

Layer One 74.20/5 Engineering design for industry 

Table 4: 5-digit SIC code definition of the Design industry 

Source: National Statistics and Frontier 

 

DESIGNER FASHION 

Layer SIC Code Description 

Layer One 74.87/2 Fashion design but also interior 
design and graphic design 

Layer Two 17.53, 17.71, 17.72, 
18.10, 18.22/1, 18.22/2, 
18.23/1, 18.23/2, 
18.24/1, 18.24/3, 
18.24/9, 18.30, 19.20, 
19.30 

Manufacture of clothing items like 
hats, shoes, outerwear and 
underwear or accessories like bags 
and luggage. 

Layer Three 17.11, 17.12, 17.13, Manufacture of fibres, textiles, 
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17.14, 17.15, 17.16, 
17.17, 17.21, 17.22, 
17.23, 17.24, 17.25, 
17.30, 17.54/1, 17.54/2, 
17.54/9, 17.60, 19.10 

prepared fur and prepared leather 

51.16, 51.24/1, 51.24/9, 
51.41, 51.42/1, 51.42/2, 
51.42/3, 51.42/9 

Wholesale of, and activates of 
agents involved in the sale of, 
fabrics, fur and clothing, 

Layer Four 52.42/1, 52.42/2, 
52.42/3, 52.42/4, 52.43/1 

Retail sale of cloths, accessories 
and footwear 

Table 5: 5-digit SIC code definition of the Creative Industries 

Source: National Statistics and Frontier 



 
5 

FILM, VIDEO AND PHOTOGRAPHY  

 

Layer SIC code Description 

Layer One 74.81/3 Specialist photography (e.g. 
underwater) 

74.81/9 Photos for commercials, fashion, 
tourism etc. 

92.11/1 Producing films, cartoons and 
documentaries 

92.11/9 Dubbing, editing, post production 
etc. 

Layer Two 74.81/2 Portrait photos (mainly passport 
photo companies, although doesn't 
include photo machines) 

Layer Three 92.12 Motion picture distribution 

74.81/4 Film processing 

52.48/2 Retail sale of cameras but also office 
equipment 

51.47/6 Wholesale of photographic goods 

33.40/3 Manufacture of cameras, projectors 
etc. 

24.65 Manufacture of unrecorded media 
(also includes unrecorded media for 
computers) 

24.64 Manufacture of photographic 
chemicals 

22.32 Reproduction of DVD's and tapes 

Layer Five 92.13 Cinemas 

Table 6: 5-digit SIC code definition of the Film, Video and Photography industry 

Source: National Statistics and Frontier 
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MUSIC AND THE PERFORMING ARTS 

Layer SIC code Description 

Layer One 92.31/1 Live theatrical presentation 

92.31/9 Artistic and literary creation and 
interpretation 

Layer Two 92.72/1 Casting for theatres, motion pictures 
or television 

92.32 Theatres, concert halls, arts facilities 
and ticket agencies 

22.14 Music publishing 

Layer Three 92.34/9 "Other entertainment activities" code 
that includes VUE and Tussauds 

51.47/5 Wholesale of musical instruments 

22.31 Reproduction of sound recording 

Layer Four 51.43/1 Wholesale of records, CD's etc. and 
players 

Layer Five 92.72/9 "Other recreational activities" code 

Table 7: 5-digit SIC code definition of the Music and Performing Arts industry 

Source: National Statistics and Frontier  
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PUBLISHING 

Layer SIC Code Description 

Layer One 92.40 Journalists, press photographers and 
news syndicates 

Layer Two 22.13 Publishing journals 

22.12 Publishing newspapers 

22.11 Publishing books 

Layer Three 74.87/9 Business activities note covered by 
other SIC codes, including author's 
agents but also consultants etc. 

22.25 Activities like embossing and 
laminating 

22.24 Pre-press work, like composition and 
typesetting 

22.23 Bookbinding 

22.22 Printing maps, magazines, music 
manuscripts, diaries and similar items 

22.21 Printing newspapers 

22.15 Publishing photos, posters, timetables 
etc. 

Layer Four 24.30/2 Manufacture of printing ink 

21.12 Manufacture of paper and paperboard 

21.11 Manufacture of pulp 

Layer Five 52.47 Retail sale of books, newspapers and 
stationery 

52.11/1 Retail sale by newsagents, 
confectioners etc. 

Table 8: 5-digit SIC code definition of the Publishing industry 

Source: National Statistics and Frontier  

SOFTWARE AND COMPUTER GAMES 

Layer  SIC code Description 



 
8 

Layer One 36.50/9 Manufacture of video game machines 
but also chess sets, dolls, playing 
cards etc. 

72.21 Development and supply of ready 
made software "off the shelf" 

72.22 Development of made to order 
software, software consultancy and 
web page design 

Layer Two 72.60 Computer related work not covered 
under other SIC codes 

Layer Three 72.10 Hardware consultancy 

22.33 Reproduction of software  

Layer Four 51.84 Wholesale of computers, peripherals 
and software 

51.47/7 Wholesale of toys, including video 
games  

36.50/1 Manufacture of arcade games, 
including billiards etc. 

Layer Five 52.48/5 Retail sale of toys (including video 
games), spots goods, stamps and 
coins 

Table 9: 5-digit SIC code definition of the Software and Computer Games industry 

Source: National statistics and Frontier  

 



List of SIC codes required for DCMS definition and those 
which are provided by the regional stats exercise 

 

Alan Freeman, GLA Economics 

 
SIC 5 digit Frontier/ONS DCMS Mapping Sector 4-digit description 

74401  Advertising Advertising 

74402  Advertising 
Planning creation and placement of 
advertising activities                                                                                                       

74201 Yes Architecture Architectural activities                                                                                                                                         

74202 Yes Architecture 
Urban planning and landscape 
architectural activities                                                                                                             

52482  Art and Antiques Other retail sale: specialised stores 

52486  Art and Antiques Other retail sale: specialised stores 

52501  Art and Antiques 
Retail sale: second-hand goods in 
stores 

52509  Art and Antiques 
Retail sale: second-hand goods in 
stores 

72200  Computer Games etc Software consultancy and supply 

22330  Computer Games etc Reproduction of computer media 

72210 Yes Computer Games etc Publishing of software 

72220 Yes Computer Games etc Other software consultancy and supply 

1771  Fashion 
Manufacture of knitted/crocheted 
hosiery 

1772  Fashion 
Manufacture: knitted/crocheted 
pullovers 

1810  Fashion Manufacture of leather clothes 

1821  Fashion Manufacture of workwear 

1822  Fashion Manufacture of other outerwear 

1823  Fashion Manufacture of underwear 

1824  Fashion 
Manufacture of other wearing apparel 
nec 

1830  Fashion Dressing and dyeing of fur 

1930  Fashion Manufacture of footwear 

22320  Film and Video Reproduction of video recording 

22140  
Music and the Visual and 
Performing Arts Publishing of sound recordings 

22310  
Music and the Visual and 
Performing Arts Reproduction of sound recording 

22110  Publishing Publishing of books 

22120  Publishing Publishing of newspapers 

22130  Publishing Publishing of journals and periodicals 

22150  Publishing Other publishing 

36509 Yes  
Manufacture of other games and toys 
not elsewhere classified                                                                                                     

74205 Yes  
Engineering design activities for 
industrial process and production                                                                                              

74402 Yes   

74409  Advertising Advertising 

74812  Film and Video Advertising 

74813 Yes Film and Video Other specialist photography                                                                                                                                     

74814  Film and Video Photographic activities 



74819 Yes  
Other photographic activities not 
elsewhere classified                                                                                                           

74842  Fashion Photographic activities 

74843   Other business activities nec 

74872 Yes Fashion Speciality design activities                                                                                                                                     

92111 Yes  
Motion picture production on film or 
video tape                                                                                                                  

92119 Yes Film and Video 
Other motion picture and video 
production activities                                                                                                             

92120  Film and Video Motion picture and video distribution 

92130  Film and Video Motion picture projection 

92201 Yes Radio and Television Radio activities                                                                                                                                                 

92202 Yes Radio and Television Television activities                                                                                                                                            

92311 Yes 
Music and the Visual and 
Performing Arts Live theatrical presentations                                                                                                                                    

92319 Yes 
Music and the Visual and 
Performing Arts 

Other artistic and literary creation and 
interpretation                                                                                                          

92320  
Music and the Visual and 
Performing Arts Operation of arts facilities 

92341  
Music and the Visual and 
Performing Arts Other entertainment activities nec 

92349  
Music and the Visual and 
Performing Arts Other entertainment activities nec 

92400 Yes Publishing News agency activities  

92721  
Music and the Visual and 
Performing Arts Other recreational activities nec 

 


	C:\Users\afree\Documents\Works-Mine\Writings\2008\2008s ONS CI argument\2008s1 Creative Industries Briefing.doc
	C:\Users\afree\Documents\Works-Mine\Writings\2008\2008s ONS CI argument\2008s2 Creative Industries ONS IDBR Timeline.doc
	C:\Users\afree\Documents\Works-Mine\Writings\2008\2008s ONS CI argument\2008s3 081012 Creative Industries for all regions v1.doc
	C:\Users\afree\Documents\Works-Mine\Writings\2008\2008s ONS CI argument\2008s4 Feedback on ONS Creative Industries regional data.doc
	C:\Users\afree\Documents\Works-Mine\Writings\2008\2008s ONS CI argument\2008s5 Creative Industry SIC5 codes.doc
	C:\Users\afree\Documents\Works-Mine\Writings\2008\2008s ONS CI argument\2008s6 LDALIVE-#2325721-v1-List_of_Codes_supplied_by_ONS_mapping_exercise__compared_with_DCMS_codes.DOC

